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TAKING THE WEST IN A NEW DIRECTION: 
SAN FRANCISCO INTERNATIONAL GIFT FAIR RETURNS FEBRUARY 6-9, 2010 WITH NEW MANAGEMENT, 
NEW DIRECTIONS & NEW BUSINESS OPPORTUNITIES
ATLANTA, GA (October 19, 2009) – Now owned and managed by Urban Expositions, the San Francisco International Gift Fair is stepping things up this winter. Already known as a style-setting marketplace where some of the hottest design trends and movements start and evolve, the show returns February 6-9, 2010 to the Moscone Center for its winter edition with even more resources and up-and-coming product lines, as well as a full roster of buyer services that promise to take retailers’ bottom line in a new direction.
“We have been looking for growth opportunities in the Western US for some time now and felt that the San Francisco show  offered an ideal  complement to our show roster,” explains Doug Miller, president, Urban Expositions.  “We look forward to building upon the show’s solid foundation to bring even more new business growth and development opportunities to the region’s gift community.”

Among the highlights for the San Francisco International Gift Fair:

TRENDS SHOWCASE
Retailers can explore more resources than ever before from 600 companies representing more than 3,000 plus top name manufacturers and innovative newcomers. To maximize buying schedules, all exhibitors will be featured in seven easy-to-work categories on the show floor, including: Accent on Design®, General Gift, Handmade®, Home & Garden, Museum Source®, Treasures to Go (cash and carry) and Vintage Collection. 

FABULOUS FLOOR SHOW
In addition to the tremendous product selection buyers will find in the booths, a number of striking product displays will be featured throughout the show. Offering a one-stop resource for discovering some of the wonderful lines on the show floor, the displays are packed with quick merchandising ideas retailers can take back to their stores. Among them:

· The Tasting Room – This display will showcase products that can be found in a wine tasting room gift shop or those that can be used as part of a display promoting good cheer.


· Green By Design – Designs in this display will have met key qualifying criteria ranging from the use of recycled materials in their manufacture, energy efficiency, use of organic and natural ingredients, no animal testing, the use of environmentally sustainable materials, certification by certain environmental organizations and more.

ONSITE BUYER SERVICES
The San Francisco International Gift Fair offers a full roster of buyer services including:
Free Business Building Educational Programs

All registered buyers are invited to attend free educational seminars offering a wealth of ideas and tips. Programs include:

(more)
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SATURDAY, FEBRUARY 6, 2010

Social Media: What You Should Know? – Why You Should Care About It For Your Retail Business?
Presented By: Lynn Switanowski-Barrett
12:00 pm – 1:30 pm

Social media represents a transformational shift in how brands communicate and connect in today’s online world. Learn how companies, big and small, are exploiting the power of Web 2.0 to provide a low cost, high customer return on their marketing investment. In this seminar, participants will learn:

· What is Web 2.0 and why should I care about it? The origins and applications.

· Why the time is now for social media in the marketing plan

· Concepts, technology and tools that drive social media

What’s New for the New Decade: Product Trends and Retailing Concepts to Engage Customers and Stimulate Sales.

Presented By: Caroline Kennedy, Editor-in-Chief, Gifts & Decorative Accessories

3:00 pm - 4:00 pm

A look at some of the current product fashion trends as well as ways retailers are motivating themselves and reaching out to cultivate customers to generate sales.

SUNDAY, FEBRUARY 7, 2010
Facebook & Twitter – Web 2.0 Isn’t Just for Kids Anymore!
Presented By: Lynn Switanowski-Barrett

12:00 pm – 1:30 pm

As consumers of all ages are spending more time on social media sites, more and more businesses – of all size- are building marketing campaigns using these sites to attract new and loyal customers. In this seminar, you’ll learn why using Facebook and Twitter can be good for your business whether you sell to 20-year-olds or 50-year-olds. You will also learn how to create a Facebook page and a Twitter profile for your business that will:

· Communicate with your customers and let them show support for your brand on a daily basis

· Help you to get insights into what your customers want in real time

· Allow your customers to spread your message throughout their social graph and share information about your store as they go along



MONDAY, FEBRUARY 8, 2010
Get Back in the Game – Are you Prepared for the Turnaround in 2010? 
Presented By: Jenny Heinzen York, Editor In Chief, Home Accents Today
12:00 pm – 1:00 pm

Jenny Heinzen York, editor in chief of Home Accents Today, leads a panel of savvy retailers as they take a look at 2010 and where the industry is going. This presentation will include an economic outlook, exclusive research, hot trends and more.


Terrific Tuesday 
Take advantage of show specials being offered by participating exhibitors on Tuesday, February 9. Show specials being offered may include free freight on an order shipped in the continental United States, buy twelve get one free and much more. A complete list of participating exhibitors will be available at the show registration desk.


Parking Rebate Program Benefitting the San Francisco Food Bank
Bring any three non-perishable food items to the Parking Rebate Desk and receive a $5 transportation credit. Buyers who are unable to bring food items will receive a $3 transportation credit.  

Show Hours

Saturday, February 6        9:00 am – 6:00 pm

Sunday, February 7          9:00 am – 6:00 pm
Monday, February 8
   9:00 am – 6:00 pm
Tuesday, February 9
   9:00 am – 3:00 pm
(more)
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Hotel Accommodations –Room Rates Starting as low as $79.00
For discounted hotel accommodations, buyers should call Connections at 1.800.262.9947 or visit www.giftshowhotels.com to take advantage of rates starting as low as $79.00.  

Buyer Information:

For attendee information or to pre-register, attendees can visit www.sfigf.com or contact Jhana Jordan, Buyer Relations Representative at 678.285.3976 ext. 233 or email jjordan@urban-expo.com
Exhibitor Information
For exhibitor information about the San Francisco International Gift Fair, contact Shelley Fulghum, show director, Urban Expositions, 1690 Roberts Blvd. NW, Suite 111, Kennesaw, GA  30144. Phone:  678.370.0337 or 1.800.318.2238 ext. 337; Fax:  678.285.7469; E-mail: sfulghum@urban-expo.com.

ABOUT URBAN EXPOSITIONS
Urban Expositions is a leading producer of trade events for the gift, souvenir, resort merchandise, fabric, sourcing, textiles and sewn products technology industries.  For more information, visit www.urban-expo.com
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